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EPEYNHTIKA ENAIA®EPONTA

MapkeTivyK, branding, unepa&ia Tng papkacg, xopnyia, CUPNEPIPOPA KATAVAAWTH, avTinaAoTnTa,
KaTavaAwTIKh cupnepipopd PIAGBAWY aBANTIKWV ouadwy, aBANTIKO UAPKETIVYK,
ENIXEIPNUATIKOTNTA, KOIVWVIKH ENIXEIPNKATIKOTNTA

EKNMAIAEYZH

2019 A1daxkTopikn AlaTpiBn «H enidpacn TN xopnyiag oTn CUKNEPIPOPA TWV PIAGBAWY TNG
unooTtnpIlOpEVNG Kal TNG avTtinaAng opadag», EniBAénouca: Manadnuntpiou ARunTpa, TUAKa Aloiknong
Enixeipiocwy, MaveniotrApio Natpwv

2014 MBA MeTtanTtuyxiako dinAwpa sidikeuong oTig Negg Apxeg Aloiknong Enixelpnoswy, Tunua Aloiknong
Emixeipiocwy, Maveniotrpio Matpwy, (8.26/10) AinAwpaTikn Epyacia: «METpnon TnNg npdBeonc yia
avanTtu&n eniXEIpnUATikOTNTAG TWV QOITNTWV TOoU TUANATOG Aloiknong Enixeipnocwy Tou MNavenioTnuiou
MaTtpwv>»

2012 MTYXIO AIOIKHZHZ ENIXEIPHZEQN Tunua Aloiknong Enixeipioswy, Maveniotiuio MNatpwy,
(7.0) Ntuyiakn Epyacia: «Algpelvnon TWV OIKOVOUIK®V KAl KOIVWVIK®V €MNIdPACEWY and Tn
dpaoTNPIOTNTA TWV NANPWHATWY Tou MaTtpivou KapvaBaAioU»

AIAAKTIKH EMMNEIPIA
lavoudpiog | Enikoupog KaénynTtpia Mpoypaupa Aloiknong ABAnTIopoU, TuRua MavaTluevT, ZxoAn Aloiknong
2024- | ka1 Oikovopiag, Apepikavikd KoAAéyio EAAGdOG (Deree)
TTapdv
Ma@nuarta: Enikoivwvia MapkeTivyk, EEENIEEIC OTN CUUNEPIPOPA KATAVAAWT®V OTOV ABANTIOUO,
MgBodol €peuvag ortn Aloiknon Enixelprioswyv, ZTpartnyika 6€upata dioiknong abAnTikwyv
enIXeIpnoewv, EnixeipnuatikotnTa otov adAnTiond, Eicaywyn otn Aloiknon ABANTIOUOU
Eapivod | AidaokaAia padnuaTtog Opyavwaiakn Enikoivwvia kar Hyeoia otnv Eknaidsuon
e¢aunvo , , , , , , ,
2022, 2023, | ANMMZ EknaideuTikn Hyeoia, MavenioThpio Matpwv (Kata To fuIou €§ anooTACEwWG)
2024
Maptiog | Mehog ZEM. Mabnua: AiakuBepvnon ABANTIKwV Opyaviouwv
2021-louA
OZOKZJZ MMZ "Aloiknon ABAnNTIoHoU" (AAG®), EAANVIKO AvoikTo MavenioThpio (E.A.M.)
NotuBpiog | EmokénTpia Kadnyntpia, Madnua: ABANTIKO MApPKETIVYK
2021
MeTanTtuxiakd npoypappa onoudwv Aloiknong ABANTIkwvV Opyaviopwv, UCAM Universidad
Catdlica San Antonio de Murcia, Spain
2020-2021 | EmiokenTpia Kabnyntpia, MaBnuata: ABANTIKO MdapkeTivyk, ABANTIKA Aloiknon, Aloiknon
ABANTIKWV Opyaviopwyv, Koivwvioloyia Tou ABANTIoPoU Latvian Academy of Sport Education
(AeTovia) (€§ anooTacewg didaokahia)
2019 | N.A. 407/1980, MaBnua: HAektpovikd Epnopio (MBA)
MeTanTuyiako Mpoypappa Znoudwv MBA, Tunua Aloiknong Enixeiprnocwy, Maveniotrpio Natpwv
2013-2019 | Enikoupikd O10AKTIKO €pyo oTa pabnuarta Alopyavwaon MoAImiaTikwv kal ABANTIKwV FeyovoTwy,
ABANTIKNA Aloiknon, Enixeipnoiakn ZTpaTnyikn, Eicaywyr otov EAANVIKO MOAITIONO Kal Tnv
KOUATOUpa, TuRAMa Aloiknong Enixeiprioewv kal Erasmus+ program, Maveniotrpio Matpwv



https://www.researchgate.net/profile/Charitomeni-Tsordia
https://scholar.google.gr/citations?user=IIwmQwUAAAAJ&hl=el

2018 - 2023

2019 - 2020

2016 - 2018

2014- 2015

EPEYNHTIKA EPTA

EpeuvnTplia o€ €épya ERASMUS+ Projects/Zuyypa®n npoTdocewv, unoBoAn aiTROEWV,
uAonoinon

-Erasmus+ Cooperation for innovation and the exchange of good practices /Strategic
Partnership for youth/"Combating Fake News in Social Media” SPOTit/2021-2023
https:// spotitproject.eu/en

-Erasmus+ Cooperation for innovation and the exchange of good practices / Strategic
Partnerships for vocational education and training/"Using Augmented Reality
Technology and Simulation-Based Training to Foster Green Economy”/GoGreen/ 2021-
2022 https://gogreenproject.eu/en/

-Erasmus+ Cooperation for innovation and the exchange of good practices/
Partnerships for

Digital Education Readiness/"Open Lab for the up-skilling of higher educational staff in
on-line Management Education” /OLMEdu/2021-2023 https://www.olmedu.eu/

- Erasmus+ Cooperation for innovation and the exchange of good practices /
Partnerships for

Creativity/“Entrepreneurial Empowerment for artists, cultural and creative
professionals”/ ArtCRelief 2021-2023 https://www.artcrelief.eu/

-Erasmus+ Strategic Partnership/ Internationilising Trading for Social Enterprise
Sustainability and Education/InTSEnSE/2017-2019) http://www.intsense.eu

-Erasmus+ Cooperation partnerships in vocational education and training/Creation of
the European micro and family business service design hub platform for fostering a
sustainable digitalized economy/SeDiHUB/2021-2024

-Erasmus+Cooperation partnerships in school education/Fostering green social
innovation and social entrepreneurship in school education/INITIATION/2021-2024

-Erasmus+KA220-Cooperation partnerships in adult education/DESC/2022-2024

-Erasmus+ Alliances for Innovation /Lot 1: Alliances for Education and Enterprises/Open
business for community development/OBCD/2022-2025 https://www.obcdproject.eu/

-Erasmus+ Alliances for Innovation /Lot 1: Alliances for Education and Enterprises/Granting
Access to Employment & Entrepreneurship in Agriculture for women/GAEA/2022-2025
https://www.gaeaeuproject.com/

ENATEAMATIKH EMMEIPIA
Senior Associate/ Senior Business Analyst

MPDO (Management, Planning & Development Optimizers) (former
EPANENARXIS) Organizational Transformation and Reconstruction, HR
management, Evaluation of existing workforce, Recruiting, HR education and
development, Training Programs, Business plans development for companies of
various industries (tourism, hotels, etc.)

AioiknTikf YmooTtipi§n BiBAI0OAKNG, BiBAI0ORkN kal KevTpo MAnpopopnong MavenioTrpio
MNatpwv
AloiknTikR YTooTipién AvayvwoTnpiou, Tunua Tog Aloiknong Enixeiproewy, NMaveniotniyio
MNatpwv


https://www.obcdproject.eu/
https://www.gaeaeuproject.com/

TemtéuBpiog 2016 ZuvTovioTpia 23rd International Seminar on Olympic Studies for Postgraduate Students
(eBehovTikG)  AlgBvng OAupniakn Akadnpuia (IOA)

2010 - mapdv  KpitAg KAaooikoU AOANTIOCHOU
AnaoxoAnaon wg KpITAG 0 NARBOG TONIKWY KAl €BVIKOV ay®wVvwy KAAooikoU aBAnTiopgoU KaToxog
dinAwpaTtog and Tnv EAAnvikh Opoonovdia Kpitwv KAaooikou ABAnTiopoU (E.O.K.K.A.)

2012- Trapov
MéAog EAeykTIKAG ETITPOTTAG
(eBehovTikd) ZUAAOYOC KpITwv ABANTIK®V KAaoaikoU ABANTIoNoU Bopeiag MNelonovvioou

ATOMIKEZ AEZIOTHTEZ

Mn1pik FAwooa: EAAnvika | Aoitrég yAwooeg: AyyAikd, MaAAikd

KATANOHZH OMIAIA PA®H
MNPO®OPIKH MPAMTH/ANAINQZH EMNIKOINQNIA NPO®OPIKH EKGPASH

Avyhika c2 c2 c2 c2 c2

. Certificate of Proficiency in English, University of Michigan
FaAAIKG

B2 B2 B2 B2 B2

Diplome d’ etudes en langue frangais- Delf B2

Ae16TnNTEG AvAAUONG BeSOpEVV

ADVANCED QUANTITATIVE ANALYSIS: Structural Equation Modelling, with SPSS, SPSS
AMOS, Smart PLS
BASIC ANALYSIS using R, E-Views

BASIC QUALITATIVE ANALYSIS with NVIVO
AHMOZIEYZEIZ

Anpooiguoeig og AigBvi) EmoTnpovika Meplodika HE KPITEG

1. Loukopoulos A Tsordia,C , Glaveli N.(submitted March 2025, after being accepted for further development
in a Theme Issue when submitted on December 2024), Sustainable HRM as a bridge in the relationship
between trust, job performance and commitment: Evidence from the hotel industry, Worldwide Hospitality
and Tourism Themes (Scopus, ABS 1*)

2. Tsordia, C. Lianopoulos, Y., Dalakas, V., Theodorakis, N. D. (2024). From love to betrayal? When your
team’s sponsor decides to also sponsor your rival, International Journal of Sports Marketing and
Sponsorship, https://doi.org/10.1108/IJSMS-10-2023-0211 (Scopus, ABS 1*)

3. Tsordia, Ch., Apostolopoulou, A., Papadimitriou, D. (2021). Does team identification of satellite fans
influence brand-related sponsorship outcomes? What we learned from Manchester United supporters
in Malaysia, Journal of Strategic Marketing, DOI: 10.1080/0965254X.2021.2004208 (Scopus, ABS 2**)

4, Tsordia, Ch., Papadimitriou, D., Apostolopoulou, A. (2018). Building a sponsor’s equity through brand
personality: Perceptions of fans and rivals, Sport, Business and Management: An International Journal,
(Scopus, ABS 1%). https://doi.org/10.1108/SBM-09- 2017-0050

5. Tsordia, Ch., Papadimitriou, D., Parganas, P. (2018). The influence of sport sponsorship on brand
equity and purchase behavior, Journal of Strategic Marketing, 26:1, 85-105 (Scopus, ABS 2**). DOI:
10.1080/0965254X.2017.1374299



https://doi.org/10.1108/IJSMS-10-2023-0211

10.

11.

12.

13.

14.

15.

16.

17.

18.

Tsordia, Ch., Papadimitriou, D. (2015). “The role of Theory of planned behavior on
entrepreneurial intention of Greek business students”, International Journal of Synergy and
Research, Managing the Diverse Workforce: Challenges for Management and Society, Vol. 4, No. 1,
2015, p. 23— 37.http:// dx.doi.org/10.17951/ijsr.2015.4.1.23

Malchrowicz-Mosko, E., Jastrzgbek, J., Contiero, D., Tsordia, Ch., Rosina D. (2019). Social
responsibility and challenges of sport management in the 21st century: Ecology, sustainability, cultural
controversies and sharing economy in sport. Olimpianos — Journal of Olympic Studies, 3: 1-11.

Tsordia, C., Luika, S., lljin, A. (2021). Differences on the meanings that Latvian consumers attach to
the sport licensed products based on materialism and purchase behavior, LASE Journal of Sport
Science

Sotiropoulou, A., Papadimitriou , D., Tsordia, Ch. (2022). The Role of Affective Commitment and Work
Engagement to the Performance of Greek Social Entrepreneurs: The Effect of their Personal Values,
Journal of Social Entrepreneurship.https://doi.org/10.1080/19420676.2022.2121746 (SHIMAGO: Q2).

Anpooiglosig/ NMapouoidoeig o AigBvi) ENIOTNHOVIKAG ZUVEDPIA HE KPITEG

Lianopoulos, Y., Tsordia, C., Kassis, Theodorakis, N. D, Costa, G. (2024). Predicting Fans’ Social Media
Engagement: The Role of Brand Associations and Team lIdentification, European Association for Sport

Management (EASM) Conference, 3-6 September 2024, Paris, France

Tsivitanidou, O., Tsordia, C., Sotiropoulou, A., Kontodiakou, P. (2022). An exploration of the
challenges that artists, culture, and creative professionals (ACCPs) are facing in the post covid era in
pursuing their entrepreneurial activities. 5th International Conference of Development and Economy,
21-23 October 2022,Kalamata Greece

Tsivitanidou, O., Tsordia, C., Sotiropoulou, A., Achilleos, A. (2022). Distance learning and teaching in
the field of Management Education in the post covid era: an exploration of the challenges arising for
Higher Education Staff.5th International Conference of Development and Economy, 21-23 October
2022,Kalamata Greece

Tsordia, Ch., lljins, A., Luika, S., (2021). Purchase intentions, Actual purchase behaviors and Word
of mouth towards licensed merchandize of the favorite sport team. 14th Conference of Baltic Society
of Sport Sciences, 29-30 April 2021, Virtual Conference.

Tsordia, Ch., Papadimitriou, D., Anagnostopoulos, C. (2020). Drivers of Word of Mouth for the
Sponsor’s Brand: An empirical study based on Manchester United Satellite Fans in Malaysia, 8th
International Conference on Contemporary Marketing Issues, 11-13 September 2020, Virtual
conference.

Sotiropoulou A., Papadimitriou, D., Tsordia, Ch., (2020). Linking organizational commitment and work
engagement to the performance of Greek social entrepreneurs, and the impact of their personal values.
4th International Conference of Development and Economy, 01-03 December 2020, Virtual
Conference.

Tsordia, Ch., Papadimitriou, D. (2019). An Exploration of How Fans and Rivals Build Their
Response in Sport Sponsorship Over Time, 27th European Association for Sport Management
(EASM) Conference, 3-6 September 2019, Seville, Spain

Tsordia, Ch., Papadimitriou, D., Apostolopoulou, A. (2017). The role of brand personality in building

brand equity in a sport sponsorship context, 17th Conference of European Academy of Management
(EURAM), 21-24 June, 2017, Glasgow, UK. (Full Paper).(Best Paper Runner-Up Award by Emerald

Publishing)

Tsordia, Ch., Papadimitriou, D. (2018). Effects of Sponsorship Duration on Fans and Rivals
Purchase Decision Process, 26th European Association for Sport Management (EASM)
Conference, 5-8 September 2018, Malmo, Sweden




19.

20.

21.

Tsordia, Ch., Papadimitriou, D. (2016). Understanding how sponsorship leads to purchase
behavior for the sponsor’s products, 4th International Conference on Contemporary Marketing
Issues, 22-24 June 2016, Heraklion, Greece, p.263. (Short Paper).

Tsordia, Ch., Papadimitriou, D. (2016). Purchase behavior and attitudes towards the sponsor's
product of the rival team, 24th European Association for Sport Management (EASM) Conference,
7-10 September, 2016, Warsaw, Poland, p. 75.

Tsordia, Ch., Papadimitriou, D. (2015). The role of Theory of planned behavior on entrepreneurial
intention of Greek business students, Managing Intellectual Capital and Innovation for
Sustainable and Inclusive Society, MakeLearn and TIIM Joint International Conference, 27—29
May 2015, Bari, Italy, p.1595.

Anpooievoeig/NMapouciaoeic os EAAnvika EnioTnpovika Zuvedpia pe kpiTEG (Short Papers)

22.

23.

24.

25.

26.

27.

28.

29.

30.

Toopdid, X., Xaptidng I., MamayxapaAdutroug N. (2023). MpoowmkATNTA TNG OPAEdAG,
ouvaIoBARuaTa UTTEPNPAVEIAG Kal avaTrTugn TauTiong @IAGBAWYV PE TOTTIKEG aBANTIKEG OPAdES. 70
>YNEAPIO ZE®AA EKIA AXKHZH, YTEIA, AGAHTIZMOZX & ®YZIKH ArQrH, Aénva, 2-4
NoepBpiou 2023. (MepiAnyn)

Toopdid, X., AlavoTrouhog, |., Aaddkag, B., ©@codwpdkng, N., ®ouvtoukn, A.(2023). Aigpelvnon
TTAPAYOVTWY YIQ ATTOQUYI| TNG ATTOPPIYNG TWV KOIVWV XOPNYIWV PE QVTITTOAEG OPASES OTTO TOUG
@INGOBAouG. 230 Zuvédpio Aloiknong ABANTIopOU kal Avayuxnig, 2-4 NoguBpiou 2023. (Short
Paper)

Toopdid, X., Mamadnuntpiou, A., MatraxapaAdutroug, N., Matradnuntpiou, I'. .(2023). ZupBoAn
gpyaciakoU TTaboug Kal ao@aAeiag aTadlodpopiag aTnv IKavoTroinon atod Tn aTadiodpoyia yia
KaBNyNnTEG UOIKAG aywyng. 230 Zuvédpio Aloiknang ABAnTIopoU kai Avawuyng, 2-4 NoguBpiou
2023. (MepiAnwn)

Tsordia, Ch., Papadimitriou, D. (2018). The effect of sponsorship on the sponsor's brand and
product sales for fans of the sponsored and the rivalt eam, 19th Hellenic Scientific Association for
Sport Management and Recreation congress (HSASMR), Patras, 16 — 18 November 2018. (Short
Paper) (Conference 2018 Best Paper Award)

Tsordia, Ch., Papadimitriou, D. (2018). An assessment of the effect of sponsorship duration on fans
of the sponsored and the rival team attitudes towards the sponsor’s brand, 19th Hellenic Scientific
Association for Sport Management and Recreation congress (HSASMR), Patras, 16 — 18
November 2018. (Short Paper)

Tsordia, Ch., Papadimitriou, D. (2015). The effect of team identification on sponsor’s brand equity,
16th Hellenic Scientific Association for Sport Management and Recreation congress (HSASMR),
Euosmos, Thessaloniki, 20 — 22 November 2015, p. 45. (Short Paper)

'AA\eg Anpooiguoeig/ NMapouoidoeig os 1BV ENICTNHOVIKA CUVESpPIA

Tsordia, Ch., Luika, S., lljins, A. (2021). Meanings that consumers attach to the sport licensed
products: The case of Latvian sport team fans. International Scientific Conference “Sports Science
and Health in Sport in 2021”, 1st February 2021, Virtual Conference.

Tsordia, Ch., (2021). Consumer response in sponsorship: perceptions of European sport team
fans and rivals. 14th Conference of Baltic Society of Sport Sciences, 29-30 April 2021, Virtual
Conference. (KEYNOTE)

Anpoocicuon/Mapouciaon os d1€OVEG CEHIVAPIO ENEITA ANO Kpion

Tsordia, Ch. (2015). Measuring the benefits of Olympic Games sponsorship:

A theoretical approach of Brand Equity model, 22nd International Seminar on Olympic
Studies for Postgraduate Students, International Olympic Academy (IOA), September
2015. Publication in the yearly edition of the proceedings of the IOA’s special sessions.



META®PAZH KE®AAAIOY ZE BIBAIO

From English to Greek

Gay, L. R., Mills, Geoffrey E., Airasian, Peter. (2012). Educational Research,
Competencies for Analysis and Applications, 10th Edition, Pearson. Chapter #2
«Selecting and defining a research topic», Propompos

AZIOAOIHzH EMIZTHMONIKQN EPTAZIQN

Editorial Board Member of Leisure Studies (ABS 2**, SHIMAGO: Q1).

Reviews for

European Sport Management Quarterly (Scopus, ABS 3***, SHIMAGO: Q1)

Journal of Strategic Marketing (Scopus, ABS 2**, SHIMAGO: Q2).

Human Resource Development Quarterly (Scopus, ABS 2**, SHIMAGO: Q1).

International Journal of Sports Marketing and Sponsorship (Scopus, ABS 1*, SHIMAGO: Q2)
International Journal of Electronic Marketing and Retailing (SHIMAGO: Q3)

International Journal of Technology Marketing (Scopus, ABS 1*, SHIMAGO: Q4)
International Journal of Pest Management (Scopus, SHIMAGO: Q2)

Conference of European Academy of Management (EURAM)

ENIBAEWH AINMAQMATIKQN EPTAZIQN

e Xapmidng lwdvvng, (2023) H utrepnedveia, Ta CUVAICOAPATA Kal N TTPOCWTTIKOTNTA TNG OPAdAG Kal N GUPBOAR Toug OoTnv
avaTrTugn TalTiong Twv QIAGOAwvY pe TOTTIKEG ABANTIKEG OPAdES: n TrepITTwon Tou AApwTroUu Apidaiag, EAIM, ZxoAn
Koivwvikwy Ztroudwv Metamtuyioko Mpdypaupa Zmmoudwyv Aloiknon ABAnTIopoU (AA®)

e [lamadnunTpiou Mewpyia (2023) To Epyaciakd MdaBog Twv Ekmaideutikwyv PuoikAg Aywyng Kol n ZupBoAr Tou oTnv
IkavoTroinon atoé Tnv Epyacia kai Tnv Ztadiodpopia EAI, ZxoAr Koivwvikwy Z1roudwv Metatrtuyiakoé MNpdypapua ZToudwv
Aloiknaon ABANnTIopoU (AAB)

NMAPAKOAOYOHZH ZEMINAPIQN KAI MPOrPAMMATQN

1st CEl triangular —E® Doctoral Summer School: Research in Business Administration
16-21 July, 2017, Valladolid, Spain, Universities of Burgos, Leon and Valladolid

Student Seminar of European Association of Sport Management

(EASM) 04-10 September, 2016 Warsaw, Poland

22nd International Seminar on Olympic Studies for Postgraduate
Students 01-30 September, 2015, International Olympic Academy (IOA)

23rd International Seminar on Olympic Studies for Postgraduate
Students

01-30 September, 2016, International Olympic Academy (IOA)

Erasmus International Program on Cultural Heritage Management

Faculty of Adult and Human Resource Development, 15-25 April, 2013, University of Pecs, Hungary
(4 ECTS)

AIAKPIZEIZ KAI YITOTPO®IEZ

NoéuBpio¢ 2018 Best Paper Award in the 19" Hellenic Scientific Association for Sport Management and

Recreation congress (HSASMR)

louviog 2017 Best Paper Runner-Up EURAM 2017 “Managing Sport” Strategic Interest Group Sponsored by

Emerald Publishing

SemréuBpiog 2018 Alberto Madella Scholarship Fund for attending EASM Conference 2018

louAiog 2017 Scholarship Fund for attending the 1st CEl triangular —E3 Doctoral Summer School: Research

in Business Administration

2015-16  YToTpogog I1dpuparog Mewpyiou kai BikTwpliag KapéAia yia Tnv eKTTovnon Tng dIBAKTOPIKAG diaTpiPrg



